Vester expands to Siberia

In Q2 of 2008 a new Vester Hyper will be launched in Tyumen, opening Siberian market to Vester Group. Investmetns in the hypermarket, taking up 3,600m2 of selling space, will make some $5m. 

Vester grocery chain is represented by more than 50 outlets, jointly covering some 100,000m2 and located in 22 Russian regions, as well as in Ukraine and Kazakhstan. Turnover for 2007 comprised some $420m. 

In 2008 Vester plans to launch over 40 outlets with total trading area of 170,000m2 and to raise its turnover to $1.3bn. 

http://www.retail.ru/pressa/?news_id=13451
Magnit plans SPO in London

The Krasnodar based grocery chain Magnit aims to attract some $500m with the help of secondary public offering (SPO) of 11.3m stocks at the nominal price of RUB 0.01 per stock, which is to take place in April-May 2008. The SPO is to be managed by Deutsche Bank and Morgan Stanley in Russian and foreign share markets, including London Stock Exchange. 
The assests, gained from SPO will be invested in the development of retail chain and logistic structure of the company. 

Magnit operates more than 2,000 outlets in five federal districts. Net revenue in 2007 reached $3.676m, an increase by 46.7%, net profit grew by 68% to $97.4m.

http://www.kommersant.ru/region/rostov/page.htm?year=2008&issue=50&id=253184&section=7271 
http://www.retail.ru/pressa/?news_id=13472
Ex co-owner of Ile de Beaute to launch a lingerie chain 
At the beginning of 2008 Valery Volodin, the owner of 25% stake in Yedinaya Evropa, operating perfume and cosmetics chain Ile de Beaute, sold his share to the company co-owners, Igor Denisov and Alexey Gribkov. The businessman plans to invest the profit, estimated by experts at some $50m, into the development of Stilpark, a chain of lingerie stores. For 2008 Mr. Volodin plans 20 Stilpark outlets in Moscow, covering 400-700m2 each. 

According to data of Fashion Consulting Group, Russian lingery market is estimated at $1.5-1.8bn, most of which belongs to nonspecialized stores. 

http://www.rb.ru/news/business/2008/03/27/075108.html
36,6 will pay its debts in 2008

The leading Russia's chain of pharmacies, 36,6 will sell its non-core assets, including medical centre Evropeisky and the company's share in property investment fund, which includes 11 outlets of the chain, to refinance its obligation, comprising over $270m. Having refused to issue stock exchange shares, 36,6 is considering the opportunity of placing convertible stocks. 
Though the company owes some $300m to its suppliers, 36,6 hopes, that the profit will be enough to cover $250m of its debts and to invest in the chain development. 

56.5% share of the 36,6 pharmacy retailer belong to 36,6 Investment Limited, private businessmen Artem Bektemirov and Sergey Krivosheev own 5.2% stake each, the rest share is in spare circulation. 

At the beginning of 2008 the chain operated 1224 outlets, which in 2007 brought the company the income of $871.9m, an increase by 64.9% y-o-y. 
http://www.rbcdaily.ru/2008/03/27/market/332029 

Bely Veter Tsifrovoy occupies the Urals
On 26 March 2008 Bely Veter Tsifrovoy opened a store in Chelyabinks, the first outlet of the chain in the Urals. The investment cost totaled $700,000. In the nearest future Bely Veter will open four outlets in the city. Though there are enough competitors in the region, such as Mir, Eldorado, Expert and local Rembittehnika, Golovanov & C, the company aims to occupy 10% of the Urals' market by 2010. 
One of the leading retailers in the market of digital appliances, Bely Veter Tsifrovoy includes 59 outlets in Moscow, Moscow Province, St. Petersburg, Kazan, Naberezhnye Chelny, Yaroslavl, Kaluga, Nizhny Novgorod, Samara and Novosibirsk. By the end of 2008 the number of outlets is expected to grow to 120. The company revenue for 2006 comprised $260m. 
http://www.kommersant.ru/region/ekaterinburg/page.htm?year=2008&issue=50&id=253302&section=7280
Brocard to add outlets in Ukraine
By the end of summer 2008 eight new Brocard stores will appear in the Ukrainian cities: in Kiev, Dnepropetrovsk, Krivoy Rog, Rivna, Khmelnitsky and Cherkassy and two outlets in Kharkov. Six other stores of the chain are expected by the end of the year. The opening of the new outlets will help the chain to occupy 30% share in the market of cosmetics of premium class. The investments in one outlet, covering 400m2 on average, will comprise $600,000-1m. 
The Ukrainian Department of German Brocard Group Gmbh & Co operates since 1994. At present it owns 45 outlets, taking up 250-1000m2 each. In 2002 Brocard-Ukraine merged with L'Escale cosmetics chain. 

http://izvestia.info/news/econ/42303 

http://retailstudio.org/news/4002.htm 
Bukvoyed to open 12 new stores in St. Petersburg
In 2008 the St. Petersburg based book retailer Bukvoyed plans the opening of eight new outlets in St. Petersburg and 3-4 outlets in North-Western Federal District. 28th Bukvoyed store is to be launched on Saturday, 29 March 2008. The new store with the investment cost of some $60,000 will cover 127m2 and offer the assortment of 10,000 SKUs. 

The company develops three store formats – book club (over 800m2 with attendant services), book supermarket (over 500m2) and bookstore (over 100m2). 

http://www.abnews.ru/index.php?p=novosti91&news=71845
http://www.krupaspb.ru/piterbook/business/news.html?nn=573 
Viktoria to increase the share of goods under the company private label
The owner of one of the major Russia's grocery chains, Victoria Group plans to raise the number of goods under its private label to 10% from the current 5%, which include more than 380 SKUs under the Victoria, Kvartal and Vigodno brands, released in Moscow, Kaliningrad and St. Petersburg. 
Victoria Group operates 193 outlets of three formats – Victoria supermarkets (premium segment), Deshevo (discounters), Kvartal (convenience stores) and one store under the Cash brand. The company is represented in Kaliningrad and the Province (43 outlets), Moscow and Moscow Province (117 outlets) and St. Petersburg and Leningrad Province (33 outlets). In 2006 the company turnover comprised more than $895m.
http://www.retail.ru/pressa/?news_id=13475
Nestle to grow baby food sales in Russia by 62%
In 2008 Nestle plans to increase the Russian sales of baby foods by 62% to $195m, from $120m in 2007, reported Stefan Kukachka, regional manager of baby food department, as cited by Vedomosti. 
At present the company produces baby cereals on the territory of Russia, while Nan milk substitutes, Nestle and Gerber pap are imported. Mr. Kukachka stated that the construction or acquisition of productions in Russia is possible. 

Today Nestle holds 22% share in Russia's market of baby food products and is going to grow rapidly. In 2007 the company took over American Gerber at $5.5bn. This year Nestle expects the growth of Gerber sales in Russia from $9m to $25m. 
The potential competitors of Nestle in Russia are considered Unimilk, with predicted baby food sales growth to $120m in 2008, and Lebedyansky, which in 2007 earned $123m in the segment. 

http://www.vedomosti.ru/newspaper/article.shtml?2008/03/27/144444 
http://www.retail.ru/pressa/?news_id=13479
