Delayed publication in Twitter for free: how to do it faster and easily
Advantages of delayed posting in Twitter:
1.  Ensuring of flexibility

If you have active lifestyle and you can’t guarantee regular renewal of your accounts in social networks the same day and time, just leave it to POSTPLAN system! Plan you publications in social networks beforehand. You don’t need to control time to make a publication. Auto posting will make you schedule more adaptable.

2.  Seize augmentation 

Inasmuch as working days pass rapidly, it is difficult to post content in a time when audience is in social network. Posting content in advance using delayed system you maximally increase envelop of your tweets and their efficaciousness. Creating original content and publishing during a day, you increase your authority as a leader of opinions in your recess. Add a relevant content from your partners and friends is one of the important actions. More content you have in your timeline, more popularity and seize you have. Another method of extension visibility in timeline is to post tweet using up to 110 symbols. Tweets that have less then 110 symbols receive 17% more activity. It helps to re-tweet it easily and add your own comments. Using an image can increase re-tweets in 150%. It is worth noting that, since recently Google has shown tweets in the search results, so the links posted in the tweet are more visible and useful. Notwithstanding the fact that searching system doesn’t index these links, their efficiency doesn’t diminish. Posting links in tweets more then once will rocket you popularity and traffic.
3.  Timesaving 

For multidisciplinary specialist preliminarily planning of activity in social networks can save a lot of time. Posting tweets beforehand you can increase the quantity, and rest of the time you can spend on solution of the other questions. More you write, more you account is seen in Twitter. It is simple mathematics. It’s not about heap up your followers with tweets while they don’t shut off notifications or describe. Using a POSTPLAN system of managing your social networks you can keep body and of your account together. You must have “strong” content. For example one interesting tweet during a day is crucial for making you public to be interested in you account. Less attractive posts you can use for filling up your scheduled publications.
4.  Securing qualitative content
A great advantage of delayed posting in Tweeter is to support to secure qualitative content because you make it earlier than you actually post it. Ditto delayed posting permit to hold to definite time intervals between tweets. For example, on Monday you plan all of your 15 tweets for 3 days. As content is published automatically even if you busy, you have enough time to mull over the idea of quality of tweets.

Does Twitter punish for auto posting?
There is a view that Twitter sanctions the account for using auto setting, which reduces the effectiveness of tweets. This opinion is wrong: Twitter does not impose any restrictions on the use of delayed posting tools.

To make sure of this, we independently conducted a study that showed that auto supply does not negatively affect the coverage of tweets. Moreover, 20% of automatically posted tweets had better statistics than hand-published tweets.
10 powerful marketing tips on Twitter

1. Set friendly name, address and profile photo

The profile address on Twitter should be recognizable, easy to remember and short enough for people to easily mark you. Be sure to make your brand's account names the same across social media. By using a different name than a brand or company, you can confuse subscribers, or make it harder to find your page. For example, H&M brand. Twitter does not have the option to use the "&" symbol in the profile address, so they simply reduced their address to "@hm." The brand name "H & M" is instantly visible, it is short and easily remembered. The brand address is even easier. "H & M" uses the same address in all of its social media pages. No unnecessary characters are added, making it easier to find their pages. If you are just starting to maintain your company's Twitter account, come up with an address as close to your brand name as possible.

Try not to use unnecessary numbers or punctuation marks. Keep the address short and clear. With this address, you'll be more likely to receive @mentions from other users and brands.

People are less likely to mention companies with long addresses because of the limited number of characters in each tweet. You also need to make sure your profile photo is as recognizable as possible. Every time someone interacts with your Twitter account, your brand awareness increases. Big brands understand how important permanent branding is, so they almost always use their logos as profile images. It’s better to have clean and simple logo. Use the logo you can find out even when compressed, as people will view your profile on devices of different sizes.

2. Demonstrate your uniqueness with a biography
Your Twitter biography is a 160-character square with which you can display your individuality. The biography explains to the audience what your brand represents. Key points to consider when creating a biography:
Accuracy

Explain without unnecessary words what your brand is.
Include a bit of individuality or humor 
Don't be afraid to write something original and extraordinary in your biography.
Show the achievements
 If your brand has great achievements, tell people about it.
Don't deviate from the subject matter
The biography should attract your target audience, not repel.
Add matching hashtags 

So people can find your account when searching for those words.
Don't forget to note the other brands you're related to.
3. Tweet during rush hour
There are certain days of the week or time of day when users are most active on Twitter. The more people are present on the social network, the more interactions you get with your content.

By defining hours and days of peak audience activity and posting content during these periods, you'll get more screenings, boost engagement, and get plenty of interactions. Our research found that tweets posted on Friday, Saturday and Sunday have higher rates than those posted on other days of the week. The best time for publishing is from 12 to 18, but this does not guarantee maximum involvement of your audience. You need to analyze your own statistics and determine when to post tweets most efficiently. After determining the best time to post messages, use POSTOPLAN to schedule tweets in advance.

4.  Minimize the number of hashtags used (and use the correct ones)
Tweets containing hashtags receive twice as many interactions 2 tweets without hashtags. However, tweets that have more than two hashtags receive 17% fewer interactions. It's important to use the right hashtags and not abuse them. Use only those hashtags that are relevant to the subject of your tweets. By the way, Twitter analytics will allow you to identify the most popular hashtags.
5. Add pictures to tweets
By adding images to your tweets, you'll get more interactions than you'd get without a photo. In fact, tweets with images get 89% more interactions. Be sure to add only compelling and high-quality images. Never use images that don't relate to the subject of your tweets just to add them.

If you're tweeting about a recent blog post on the site, add an image from this article with a link where users can find more information. Or, if you want to write about a new product or service, add an image that will fully demonstrate it.
6. Use video in tweets
Images attract more attention than plain text; however videos outperform images in popularity.

Twitter allows users to record videos from device or uploads existing videos.

Just add branded videos to your tweets and you'll automatically increase the number of interactions with your brand. According to AdWeek, the probability of re-tweeting video is six times higher than photos and three times higher than GIF. Video is an excellent way to spread new information, as well as being the best way to show the brand's inner "kitchen," cause emotion in the audience and get targeted actions. Equally successful live videos, don't forget about them.
7. Conduct surveys and interact with subscribers
One of the easiest ways to increase activity on a Twitter page is to create a survey.

Surveys are not just interesting to subscribers. They can be used to conduct consumer and market research, obtain feedback, and initiate communication with subscribers. However, you should not create typical questions. It is better to think and create a really extraordinary survey that will be useful to you and interesting to the audience. Pay attention to other brands that successfully use social media surveys. And don't forget to use Creative Calls to Action (CTA), which can drive sales or increase traffic to your site.
8. Use creative CTAs (except those asking users to share tweets)
The whole idea of marketing on Twitter is to stimulate sales, generate potential customers, and increase the number of interactions. Creating posts exclusively in this direction can significantly increase your audience's interest in your brand. Adding CTA to tweets is the fastest way to achieve all your goals. You're likely already using CTA, encouraging users to share your messages. Certainly, it is healthy. However, this is not the only CTA you can use to achieve your goals on your Twitter profile.

Use these calls to action to achieve better results:
· Subscribe for us

· Visit our site

· Visit our online store

· Download the full video (instruction, price) from this link

· Learn more at this link
9. Identify success and set goals
A carefully designed strategy is the basis of success, and it is it that distinguishes successful brands on Twitter from normal ones. Without a clear plan of action, you will spend time and money inefficiently; your social media activities will not help your organization achieve its goals. Every hour spent on research and strategy will pay off many times. Answering the question "Why are we on Twitter?" is not difficult. Start with a list of your organization's current business objectives:
· Lead and Sales Generation

· Increases in loyalty of clients

· Increase brand and product awareness

· Reduce Customer Engagement Costs
Based on these goals, develop concrete and achievable goals. This will help to assess progress and prove success. For example, if your goal is to secure sales via social media, the interim goal could be "securing 30 leads a month using Twitter." When setting goals and objectives, remember to allocate the time needed to achieve them. This will help track progress and see that your strategy delivers real, measurable results for the brand. POSTOPLAN is the best social media management system (Facebook, Twitter, Telegram, Linkedin, Instagram), which has no analogues on the Internet. It is versatile, easy to use and most efficient. Automatic posting in social networks and messengers POSTOPLAN - the best quality/price ratio.

