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	Contact information:
XXX

	LLC “XXX”
Russia, Moscow, XXX

	Company
“XXX” has developed a prototype of entertainment social network, where one part of the users announces contests and sets tasks, whereas the other part carries them out, posts the created material on the portal (which is available for review and discussion of other users) as a record of carrying out the job, earning fame, money and prizes. Within this project a special attention was paid to carrying out social missions.

	Industry: IT, Media
Start date: 2008
	Market
Primarily the project focuses on the most creative part of the Russian Internet audience, 15-35 year-olds which represent 70% of all RuNet users. Because of the flexible approach the entire audience of Russian Internet can be seen as potential users and visitors of the project XXX. It is assumed that there will be 10 000 unique visitors per day by the end of 2008. 

	Investment objective:
Platform development and market promotion

	Problem description
The project addresses the main concerns of Internet users: to become famous, to earn money, to communicate with like-minded and get the access to the exclusive entertainment video materials.

	Revenue:
$ ХХ М by December 2011
	Idea
XXX gives an opportunity for one part of users to post assignments and the parameters of their pay, for others to perform the jobs assigned and earn money, prizes and fame. The assignments can be for pay, for free, for holding a record, group-oriented, social etc. Performers publish the video content as the proof of carrying out the tasks. The customer or other users rate the execution of the task. So if it was a pay assignment and the customer is satisfied with the quality of its execution, he makes the payment from his account. 

	Key managers:
XXX
Executive Director
Education:
Moscow University of Industry and Finance
Responsibilities:
Operational Administration
	Business Model
Among the ways to monetize there are:
· Promotional Spots;
· Assignment Promotion;
· Product Placement;
· Projects with partner-companies.

	XXX
Development Director
Education:
University of Aerospace Technology, Moscow State Technical University
Responsibilities:
Creative Development of a Project
	Competitive Advantages
· Unique idea;
· Strong team of developers;
· Managers’ experience in project promotion;
· Effective strategies for online and offline promotion and attractive environment for partnership;
· Starting from 2009 a lot of work will be done to enter .com zone and European, American, Asian markets.

	XXX
Investment Director
Education:
Finance Academy under the Government of the Russian Federation 
Responsibilities:
Investment Attraction
	Competing technologies
Currently the idea of the project is unique.
Owing to the large scale of the project there are intersections with niche projects for freelancers – www.freelance.ru, answers to the questions about Moscow – www.moscow-faq.ru


	XXX
Technical Director
Education:
Moscow State Aviation Technical University,
MCTS: Microsoft .NET
Responsibilities: Management of Technical Processes
	Finance
Tentative forecast for December 2011 is as follows:
· Registered users – more than ХХХ mln people;
· Unique visitors per month – more than ХХХ mln;
· Assignment promotion -$Х;
· NPV more than $ ХХХ mln.;
· Start date of a recoupment of a project – January 2010
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