Reading this article you will find out the information about:
1. Why the marketing is so important 
2. What the competencies meaning
3. What kinds of competencies are include in marketing
4. What kind of difficulties are involved in marketing dealing and what solution can be 
Marketing Management in Apple Computer Company 
When Apple Computer started trending a portable music player “iPod”, the company president Steve Jobs called it “the player of 21 century”. Steve compared his product with the player “Walkman” which was made by the Sony Company. Beginning with 1979 year, this product produced the real revolution: the customers started listening to the music walking. Despite the violent competitions between Sony, Samsung and other companies, the “iPod” product captured(захватила) more than 60% of American portable music player marketplaces. Furthermore, the new “iPod” takes the strategies role in the Apple main ambitious aim realization: to broad the consumer base of their brand and increase the duration profit. 
Marketologists know that their clients associate Apple brand with the comfortable using, new technologies and working their products out to the smallest details. That is why, all Apple goods such as “iPod” players, “Macintosh” computers and notebooks, “iTunes Music Store” online music market and the “Tiger” app attribute this level and give exactly the people`s feeling, which they linked with this brand. The incredible success of “iPod” attracted more attention to other Apple Company products. As more and more customers started buying and using the Apple goods and services, it helped to reverse decrease of “Macintosh” market share. Nevertheless, the proportion of the marketplace is only one of the marketing success branches. It is clear for the company president. Will the Apple managers be able to save the stimulus of creating the relationships with the consumers and level of profits for shareholders?
The perfect marketing doesn`t appear on its` own. It begins with a result of hard-working planning; Apple Computer is an illustrative example of it. Marketing improves and reforms continuous. It can be practically in every points of economy because of the chances increasing for the company success. 
On the other hand, the superiority in marketing can be rarely and hard for achieving. Marketing is a science and an art simultaneously. Formalized and crafted components are mixed in it too. It will be easier to accomplish the formalized side of marketing, but we will write also about the impotence of creativity and passion in many companies. This book will give you the aid of progressing in your marketing knowledge and develop your skills and abilities of making the right decisions in it. In this chapter we will tell you about the core things of marketing course: about the most meaningful concepts, structures, aspects and devices. 
The importance of marketing. 
The financial success of organization usually depends on its` marketing service. The exchequer, producing, accounting and other branches of the company activity aren`t so critical if there is no demand for the products, which gives the ability of getting the profit. Marketing starts from the organization management. There is a job title of marketing director in many companies now. It places the leader of marketing service on the same level with other top-managers such as executive or financial director.
Nonetheless marketing is not as simple as it seems. It is an Achilles' heel of many companies which had their prosperity. Some invulnerable companies such as Sears, Levi`s, General Motors, Kodak, Xerox have faced with a problem of the customers market authorities increasing and the appearing of new competitors. That is why, they had to rethink their business models.
Moreover, even the best leaders of markets such as Microsoft, Wal-Mart, Intel and Nike can`t afford to relax. Companies which don`t research any changes of their client`s behavior or competitors and don`t make their product have the increased value are most at risk. They are stuck to the short-term exclusively commercial views of the business. As a result, they don`t satisfy the consumers, shareholders, workers supplies, partners needs and interests.
Qualify marketing is an endless pursuit to the ideality. Jim Koch is the founder of Boston Beer Company, his beverage “Samuel Adams” is one of the most needed and best-selling product among the “mini- brewery”. Since 1984 year, this man has been bringing the bottles from one pub to another, persuading and asking barmen to show and offer his products to the clients himself. During all 10 years Jim couldn`t afford to organize an advertising company as he didn`t have money. “Marketing arsenal” of entrepreneur was limited with the communication with community and simple selling. The efforts paid off in full. Nowadays the Jim Koch Company is the leader in the mini-brewery markets. What is more it continues surprising its marketing statements and suggestions. “We usually discover and create something new, look for new own ideas, and unusual approaches, which can capsize opinions of any beer-lover about this beverage”, - said Jim Koch.
The marketing competencies
Preparing for the working as a marketer you must understand the meaning of marketing and how it works. What its` subject and who the leader is. 
What is the marketing?
Marketing consists of defining and justifying people`s needs. One of the short explaining of marketing is: “Marketing is the profitable justifying of all needs”. An eBay Company noticed that main part of people can`t find something they need immediately. So the workers have created the online auction. An IKEA Company has made a conclusion that many consumers are in need of comfortable and cheap furniture. Furthermore, the founders have created new types of designing, producing and selling it. All of those aspects are the examples of marketing insight and turning self or everybody`s needs into the commercial business. 
An American marketing association offers the next formal meaning: “marketing is the organizational function and the group of creating process, promotion and representing the values to the customers. Moreover, it is the managing of relationships with them at a profit for the company and for the group of people who is interested in this organization. We are looking at marketing management as at the art and science of choosing the target markets and attraction, saving and development of the consumers by designing, showing and promotion their main values”. 
Marketing usually described as “the art of selling the products”. However, when the public hear that the selling is one of the main parts and aspects of marketing, it often turned to be amazed. The trading and sales are only the top of the paramount. One of the marketing theory leaders, Peter Drucker, has noted: “it is lawful to suggest that the need of selling is endless. Nevertheless, the idea of marketing is in making the exchanging shorter. The aim of marketing is in achieving the special level of knowledges and understanding of the clients. When your products are vitally necessary they are sold themselves. The result of marketing ideally is the ready for buying consumer. All you need to do is provide him those kinds of goods and services. ”






When the Apple Company started ”iPod” player production , the Tayota Company represented a new model of Lexus car. Every of those companies were full of orders , which was like the consequence of meticulous completing “homy” marketing “exercise” and creating the “right” product. 
Exchanging and transactions
An exchange is one of the most important branches of marketing conceptions. There is a process of buying wished product in exchange into other thing. For being succeeded in interchanging, you must follow some conditions:
1. There should be at least two individuals 
2. Every participant should have the thing of value for each other 
3. Every part should be ready for the cooperation and distribution 
4. Every part can agree with the exchanging or refuse the offer
5. Every part considers it will be the best way to cooperate with other part due to the making profit. 
Interchange also can be meat as a process of creating new values because of all groups of people win. Individuals take part in exchanging if they have a conversation about its conditions.  If they have the agreement, we can say that the deal takes place. Trading values among two or more sides can be called transaction. It expressed by: the A side transmits X to the B side. Moreover it will get Y in return. If Dell Company sells Smith a TV and gets about 400$, it can be called transaction too. Usually, the legal system of law requires the document of exchanging. 
Transaction differs from transfer (the exchanging without benefits). During the transferring A side gives B side the product X without getting any material thing. Presents, subsidies charitable contributions – all those things are transaction. This activity can be also noticed using the exchanging competencies prism. Often, a giving person would like to have something from the other side too. For instance, it can be the pleased feeling or behavior changing of the host. Specialists, who are keen on collecting the donations and giving money to the public funds, understand clearly those kings of desire and try to thank by writing the letter of thanks, giving people special journal or inviting them to the solemnly events. Furthermore, broaden marketing conception has received the recognition too. Adherents of this activity study not only the behavior of all sides but also the conditions of transaction deals. 
In the most common sense, individuals try to cause any kind of reaction of other group of people. It is necessary for commercial firms to have the response of buying their goods. A politician looks forward to the answers of a vote. The church is waiting for the parting with a flock. The socially active group would like people to take part in its ideas. Marketing consists of actions leading for getting wished reactions from the audience. 
For dealing with exchanging without any problems, the market objects must analyze the group of people suggests to give and get instead, as a result of transaction. As the simple example, it can be the situation where only two groups take part. We will look at their decisions and offers.
We can suppose that, the John Deere Company, the worldwide leader in the agricultural sphere, researches benefits. It can be the advantages which common big farming strives to achieve by buying tractors, combines, seeders and prayers which are the products of this company. The satisfaction, which are in consumer`s mind, consist of the high-quality of equipment and tools, reasonable prices, timely manners delivery, acceptable financial conditions, luxury spare parts and the high level of services. Needs create some kind of hierarchy and can vary from one costumer to another. One of the tasks for the John Deere Company is to identify the impotence of some consumers` needs. 
Company Producer has its own need. It includes the high price of the producing machines, the right time for delivery and good consumer`s comments. If client`s and individual`s needs are similar, the foundation for transaction. The task of John Deere is to create the offer which would be interested for farmers to buy especially this equipment. 
Agriculture can make the counter-proposal, in its turn. Discussion process, in which both sides can be of the same mind of propositions, leads to the mutual agreement or refusing the transaction.
What is the subject of marketing?
Marketers have to make a desire of about ten types of marketing sense: consumer boons (goods), services, impressions (experience), events, individuals, places, property, business, information and idea. 
· Consumer boons (goods). In major countries the most important volume of production and marketing strength is the consumer boons. For instance, milliard of tons of fresh, canned, packed and frozen products are produced in American economy annually. It can be hard to imagine the smart economy without it. Products can be offered for selling not only by organizations but also by people using Internet. 
· Services. The role of service sector increases due to the economy improving. In modern American economy the cost ratio between goods and services is 30:70. The sector braches out into: air company, hotels, car renting, saloons, repair shop, special company services. The most part of market offers tent to be the different goods and services combinations
· Events. Any firm used to be a participant in the recurring events. It can be huge exhibitions, the art show, company anniversaries. Global sport competitions such as Olympic Games and Football World Cups. 
· [bookmark: _GoBack]Impressions (experience). 
