LOGOBOOK
pruvodce pouzivanim loga
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LOGOBOOK LOGOTYPE SVYAZ

Logo bylo vyvinuto pro Ceskou
spoleénost SVYAZ. Spolecnost se
zabyva testovanim a certifikaci
automobilu.

SVY\LZ ...

TESTOVANI A CERTIFIKACE 1. hlavni nazev ,SVYAZ";
2. nasleduje strucny popis oboru

cinnosti spolecnosti
,TESTOVANI A CERTIFIKACE*;

3. design ,imitace rychlomeru
automobilu®.




LOGOBOOK CONTENT SVYAZ

LOGOTYPE COMPANY COLORS

COMBINATIONS MINIMUM SIZE

CONTENT @ PROTECTIVE FIELD

OIOXOXS

VARIATION OF COLORS WILL NOT ALLOW USE



LOGOBOOK COMBINATIONS SVYAZ

MOZNOST 1 MOZNOST 2

NAVAAY .
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LOGOBOOK VARIATION OF COLORS SVYAZ

'SVYAZ
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NATAAY 4
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HOJC102-1010],4

# 001561

RGB 0 21 97
CMYK 021971

# FFFFFF

RGB 255 255 255
CMYK 00O0O

COMPANY COLORS

/

# 000000

RGB 000
CMYK 91796297/

SAVA 0-V4



LOGOBOOK PROTECTIVE FIELD SAVA (V4
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Pro spravne vizualni vnimani loga se
doporucuje dodrzet ochranné pole
kolem loga. Do této oblasti by nemely
vstupovat zadné jiné objekty ani grafika.

Velikost pole se meni v zavislosti na
logu.



LOGOBOOK MINIMUM SIZE SVYAZ

Pri tisku je minimalni vyska loga 2 sm. A

Nedoporucuje se pouzivat velikost = >svv \z
mensi nez 1,3 cm, protoze to nebude ~ o

v . ! e TESTOVANi A CERTIFIKACE
Citelné nebo budou problemy pri tisku.




LOGOBOOK WILL NOT ALLOW USE SVYAZ

"SVVAZ SVVYAZ

TESTOVANI A CERTIFIKACE TESTOVANI A CERTIFIKACE

Pro zachovani rozpoznani a pravosti loga je treba se vyvarovat beznych chyb
pri jeho pouzivani.
Jediné povolené zmeny loga jsou:

1. Proporcionalni zmena velikosti.
2. Reprodukce na ruznych pozadich pouze ve vSech firemnich barvach.
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LOGOBOOK DEMONSTRATION SAVA (V4
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Branding is cé

Business card, Branding stationary
90x50 mm mock-up set, part 1

dreds of booki
a nutshell yo

or product wit}
the audience.
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\ v people believe a brand only consists of a few elements - some

3, some fonts, a logo, a slogan and maybe some music added
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in ﬁ. reality, it is much more complicated than that. You might

say th rand is a ‘corporate image’.
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LOGOBOOK DEMONSTRATION SVYAZ

AAY -

TESTOVANIi A CERTIFIKACE




.

TESTOVANI A CERTIFIKACE

r

A CERTIFIKACE

TESTOVANI



BOOK DEMONSTRATION SVYAZ
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