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The Olive Oil market of
Russian Federation


Table 1.
Classification of Olive Oil in Foreign trade relation system and in Russian statistics according to segments

 analyzed in the report.
	Commodity nomenclature of foreign economic Codes

Commodity nomenclature of foreign economic activity

	Classification of  commodity codes
	Classification in the database system of  The Federal State statistics service
	Sub-segments analyzed

in the report
	Segments analyzed

in the report

	1509
	Olive Oil with fractions whether

Refined or not, which has not 

   changed  its chemical composition


	1509101000
	Virgin Olive Oil extracted by First  (Cold) Pressing
	-
	Non-refined Olive Oil extracted after first (Cold) Pressing (Extra Virgin & Virgin)
	Olive Oil extracted after first pressing.
(Unrefined or Refined)

	
	
	1509109000
	Other Olive Oils extracted after First (Cold) Pressing except Refined Oil
	15.41.12.131 Edible packed unrefined Olive Oil not exceeding than 5 Liters each pack.

15.41.12.132 Edible Olive Oil, Unrefined

Packed in 5 Liters each Packing.
	
	

	
	
	1509900000
	All other than

Oil extracted

after first

(Cold)

Pressing
	-
	Refined Olive Oil and mixture of Olive oil extracted after first pressing.
	

	1510
	Other Oils obtained from Olives with their factions whether refined or not, but without a change of chemical composition including mixtures of these oils or fractions with commodities.
	1510001000
	Raw (Crude) Oil
	15.41.12.133 Масло оливковое

техническое нерафинированное (част.)
	-
	Filtered Olive Oil from Olive Oil Cakes

	
	
	1510009000
	Others 
	-
	Filtered Olive Oil (Pomace)
	


Notes:
* Unlikely to International Classification of the said commodity the   Federal State Statistics Database System of the Russian Federation identifies Olive Oil of First Pressing (Cold Method) Extra Virgin & Virgin
Source: Eurostat , HS, Federal Commodity Database System and Federal State Statistics Services of the Russian Federation.
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The Olive Oil market of
Russian Federation


Table 1.
The classification of Olive Oils in Foreign trade relation system and in Russian statistics according to segments

 analyzed in the report.
	The codes of  Commodity nomenclature of foreign economic activity 

Commodity nomenclature of foreign economic activity

	The classification of  commodity codes
	The classification from Federal service of State statistics database system
	Sub-segments analyzed

in the report
	Segments analyzed

in the report

	1509
	Olive Oil, its refined and unrefined fractions without 

   changing  the chemical composition


	1509101000
	First  (Cold) Pressed Virgin Olive Oil 
	-
	First (Cold) Pressed (Extra Virgin & Virgin) Non-refined Olive Oil 
	First Pressed Olive Oil obtained from olives
(Unrefined or Refined)

	
	
	1509109000
	Other First  (Cold) Pressed Virgin Olive Oils except Refined Oils
	15.41.12.131 Unrefined edible Olive Oil, packed in consumer containers without exceeding net volume of 5 Liters.

15.41.12.132 Unrefined Edible Olive Oil, except for those packed in consumer containers without exceeding net volume of 5 Liters.

	
	

	
	
	1509900000
	Other oils, except for

First  (Cold) Pressed
	-
	Refined Olive Oil and the mixture of first pressed and refined Olive oil (Olio di oliva) 
	

	1510
	Other Oils obtained from Olives, its refined and unrefined fractions  without changing the chemical composition, including mixtures of these oils or fractions from 1509 commodity position
	1510001000
	Raw (Crude) Oil
	15.41.12.133 Unrefined industrial Olive Oil 
	-
	Olive Oil Extracted from Olive Oil Cakes

	
	
	1510009000
	Others 
	-
	Extracted Olive Oil (Pomace)
	


Notes:
* First (Cold) Pressed Extra Virgin Olive Oil is identified on this position in Commodity nomenclature of foreign economic activity of Russian Federation. In contrast to the International Classification

Source: Eurostat, HS, Federal Custom Service and Federal Service of State Statistics.
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2. Russia’s rank in the World Olive Oil Market has reached new capacity of potentials as consumer attitude changes  in Russia.
Since 2000 in Russia there has been observed a consistently increase in imports of olive oil, turning the country into an important market for this commodity. The Russian market of Olive Oil is completely import oriented, the country faces lack of attention not only in the technological processing of Olives,( Raw material processing, Refining, Bottling) but also the opportunities of cultivation of olive oil trees in the country face problems due to poor recent emergence of this market segment in the Russian market of vegetable oils). 

Russian imports of Olive Oil in recent years have shown high dynamics,  a relative development of which can be observed in the World Olive Oil markets. Since 2000 the volume of Russian imports of Olive Oil  (Including Olive Oil Cake) and the capacity of the Russian market has seen an increase of five times: a little more than 3 thousand tons in 2001 (17 – 19 th. tons)  per annum (Even if we take an account of reduction of supply caused by 2009 World Economic Crisis.)

Russia becomes 12th largest importer of Olive Oil, being one of 20 major consumer at the same time.
Although these figures are not so high , but it is a fact that per capita consumption of Olive Oil  increases in Russia since 2000 from 20 -25 to 120-130 grams a year. 

Comparable figures in the United States have been observed 780 grams per capita (In Multicultural and representative markets). According to the differences of income (As World Bank’s provided data shows 46.8 Thousand Dollars and Russia 14.2 Thousand Dollars) per capita consumption of Olive Oil in Russia (Regardless of population differences) can go higher than 220 grams, which is twice of its actual amount. 
In this way, even at the current per capita income the consumption of Olive Oil in Russia will be doubled , which can be realized as a potential of Russian Olive Oil markets. 
The capacity of the Russian Olive Oil (with the country's population and the level of per capita income) can be compared with the consumption of Olive Oil in Brazil,  which was comprised in 2008 as 45 tons (about 230 grams per capita). 
Thus, the potential of the Russian market of Olive Oil is not implemented yet,  From the point of view of a rapid increase in supply, it is turning into one of the most interesting markets for traditional major suppliers of olive oil, and exporters,  who are trying to win occupied niches in the world market. 
The potential of the Russian market of olive oil is not implemented yet, From the point of view of a rapid increase in supply, it is one of the most interesting markets for traditional major suppliers of olive oil, and exporters, outsiders, who are trying to win  niches in this region (in Russia which are not occupied yet). 

An important feature of the Russian market of Olive Oil is not only its full import orientation, the Russian Olive Oil Market focuses on the import of packed Olive Oil instead of importing it in Barrels or in Bulk.

It makes Russian Olive Oil market a bit different from the neighbor countries like Germany and France who import Olive Oil in Barrels and the bottling process is done on their own land. 

If we observe overall Olive Oil market in the world,  many giant companies have their own bottling and packaging plants in many countries, in this way they try to reduce the transportation and logistics costs, while they sell the Olive Oil under their own brand names. 

The majority of these brands are still not represented in the Russian Olive Oil market, but as we are observing a big increase in the Olive Oil consumption in Russia, these Giant companies will most likely bring their own way of business in Russian Olive Oil market, and will probably hire the local bottling and manufacturing companies.

Growth in consumption of olive oil in Russia (according to our company’s expectations it can be doubled  by the midterm) is  also stimulating the Russian manufacturers of traditional vegetable oils to include this product in their portfolio, thus these manufacturers will try their best to import Olive Oil in barrels and pack it locally to win the Olive Oil market at a national level.

It must not be neglected that the Russian Olive Oil market is “An Open” and “Non Monopolized” market  with redistribution access which  is enough inexpensive for a larger investor. 

In 2010, there has been an active recovery of the Russian Olive Oil market, agreed with "Eurostat" the  exports of Olive Oil to Russia in the first four months of 2010 has been  nearly doubled to that of 2009, it means that the projected Russian imports of Olive Oil (and the size of the market) in 2010 saw an increased in real terms by 15-20 % and will jump up to  20 thousand tons, (in value terms it is estimated roughly 75-80 million U.S. dollars).

2. The place of Russia in the Global Olive Oil Market. Current reached prospective capacity of Russian market. Change in consumers’ attitude towards olive oil in Russia.
In the 2000s Russia has been consistently increasing imports of olive oil, turning the country into an important market for this commodity. Russian market of Olive Oil is completely import oriented, the country yet have no technological stages of olive processing including the manufacture of raw oil from olives (due to lack of opportunities for the cultivation of olive trees) and purification, refining and bottling (due to lack of development of this market segment in the structure of Russian market of vegetable oils).
In recent years Russian imports of Olive Oil have shown high dynamics, even on the background of a stable and progressive development of the world market of olive oil. In the 2000s the volume of Russian imports of Olive Oil (Including Olive Oil extracted from olive cakes) and the capacity of Russian market has increased in five times: form a little more than 3 thousand tons in 2001 to 17 – 19 thousand tons per year now (considering the reduction of supply caused by 2009 World Economic Crisis.)

Russia became 12th of World importers of Olive Oil, coming close to 20 major consumer countries.
In the 2000s an average consumption of Olive Oil in Russia has increased from 20 -25 to 120-130 grams per capita a year, although it still has a very low rate. 

In United States, for instance, the consumption of Olive oil reached 780 grams per capita in 2008 (In Multicultural and representative markets). According to the differences in average income per capita (GDP per capita in purchasing power parity according to World Bank is as follows: USA -  46.8 Thousand Dollars, Russia - 14.2 Thousand Dollars) the consumption of Olive Oil per capita in Russia (Regardless of population differences) can currently go higher than 220 grams, which is twice the amount of its actual consumption. 
Thus, the consumption of Olive Oil in Russia might have been twice as much which corresponds to a relatively fast realized potential of Russian market even with the current per capita income of Russian population. 
The capacity of the Russian Olive Oil market (considering the country's population and the level of per capita income) can be compared with the consumption of Olive Oil in Brazil, which has comprised 45 tons in 2008 (about 230 grams per capita). 
Thereby, the potential of Russian Olive Oil market is not yet implemented. From the point of view of a rapid increase in supply it is turning into one of the most interesting markets both for traditional major suppliers of olive oil, and exporters-outsiders trying to win not yet occupied niches in the world market. 
An important feature of Russian Olive Oil market is not only its full import orientation, but also the focus on the import of packed Olive Oil (except for the limited supply of oil in barrels for industrial needs of food industry)

It makes Russian Olive Oil market significantly different from major markets of most developed countries without their own primary production like Germany and France where a large part of the market belongs to the local or transnational companies involved in bottling bulk imported oil in place.
Overall, the world market of bottled olive oil in the retail sector have the dominance of large multinational companies and retail international networks (selling oil under their own brands), carrying out oil purifying and filling at their enterprises located directly in the markets of consumption (which reduces transport logistics costs).

The majority of these brands are still not represented in Russian Olive Oil market but as it grows the interest to Russian market from the owners of the world’s largest companies will increase and they will probably apply the traditional model of the development or acquisition of local capacity for oil refining and bottling.
The growth in consumption of olive oil in Russia (according to our company it can be expected to double in the medium term) is also stimulating Russian manufacturers of traditional vegetable oils to include olive oil in their portfolio, thus these companies will advance search for foreign partners who are willing to transport supplies of bulk unpacked (perhaps technical) oil on optimal commercial terms, so these companies will receive a clear competitive advantage to win the national market. 

It must not be neglected that Russian Olive Oil market is “An Open” and “Non Monopolized” market with a fairly simple and inexpensive redistribution access for a larger investor. 

In 2010, there has been an active recovery of Russian Olive Oil market. According to "Eurostat" the exports of Olive Oil from the countries of the community to Russia has been nearly doubled to that of 2009 in the first four months of 2010. Under the projections Russian imports of Olive Oil (and the size of the market) has increased in real terms by 15-20 % in 2010 and will jump up to  20 thousand tons, (in value terms it will be 75-80 million U.S. dollars).

3. An overall view of Russian Olive Oil import market, its Dynamic, Structure and Geographical aspects. 

3.1. General characteristics of dynamics and structure of Russian Olive Oil trade for the period 2001 2009.

According to the Russian Foreign Trade Statistics, there was an increase of 3.4 to 17.2 thousand tons which was observed in the  total volume of imported Olive Oil (During 2001 - 2009) that is up to 5 times. (Refer to Table 2 and figures 1 - 3 for more information)

If we count this increase in value terms, we come to know that shipments grew from just 3.3 million to 61.4 million dollars, which is up to 19 times (Refer to Table 2, Figure 1)  In value terms, shipments grew from 3.3 million to 61.4 million (almost 19 times) (Table 2, Figure 1), Despite the decline in value volume of imports in 2009 as compared to 2008 (a significant drop in international import markets was seen because of World Economic Crisis ) -8% and 12% respectively in volume value – this fall is smaller if compared to other commodities on the base of provided data from the Russian Foreign Trade Statics, in the first quarter of 2010 the options for importing Olive Oils successfully been reached at pre-crisis level. 
Russian exports of olive oil did not increase (10-15 tons per year in the amount of 20-40 thousand dollars in the last five years) due to the lack of own production and a significant import of Olive Oil by the ex. Soviet States.

The great majorities of imports are supplied with first (Cold) pressing of Olive Oil, Crude and Refined (Item HS 1509 Codes 150910 and 150990 respectively) are 87% of the total physical volume (15 thousand tons.) and are 90% of total values (55.3 Million US $) of all types of Olive Oils in 2009, hence it is reduced due to a faster growth in imports of cheaper Russian extraction of Oil Cake (HS 1510 refer to Table 2, Figures 4 and 5).
Table 2
Commodity and Dynamic structure of Russian Olive Oil imports of general types, Value and Volume Data during 001-2009 (In thousand tons and US Million Dollars)

	Main Types of Olive Oil
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	All types of Olive Oil (Thousand Tons)
	3,4
	6,0
	7,8
	9,8
	11,5
	11,0
	18,9
	18,7
	17,2

	Including:
	
	
	
	
	
	
	
	
	

	Non Refined Olive Oil of First (Cold) Pressing
	1,8
	2,9
	4,0
	4,8
	5,9
	5,4
	10,2
	10,6
	9,9

	Refined and Mixed Olive Oil of first Pressing 
	1,5
	2,9
	3,5
	4,4
	4,2
	4,2
	7,0
	6,6
	5,1

	Solvent Extracted Oil
	0,1
	0,2
	0,3
	0,6
	1,4
	1,4
	1,7
	1,5
	2,2

	All types of Olive Oil
	3,4
	6,7
	8,6
	11,4
	20,2
	28,0
	58,3
	69,9
	61,4


3. An overall view of Russian Olive Oil import market, its Dynamic, Structure and Geographical aspects. 

3.1. General characteristics of dynamics and structure of Russian Olive Oil trade for the period 2001 2009.

According to Russian Foreign Trade Statistics, the amount of imported olive oil has increased from 3.4 to 17.2 thousand tons over 2001-2009 period, that is up to 5 times. (Refer to Table 2 and figures 1 - 3 for more information)

If we count this increase in value terms, we come to know that shipments grew from 3.3 million to 61.4 million dollars, which is up to 19 times (Refer to Table 2, Figure 1)  In value terms, shipments grew from 3.3 million to 61.4 million (almost 19 times) (Table 2, Figure 1). Despite the decline in value amount of imports in 2009 compared to 2008 (a significant drop in international import markets was seen because of World Economic Crisis ) -8% and 12% respectively in the amount and value – this fall is smaller in comparison with other commodities. According to preliminary data from Russian Foreign Trade Statics, the options for importing Olive Oils have been successfully reached the pre-crisis level
in the first quarter of 2010.

Russian olive oil exports did not increase (10-15 tons per year in the amount of 20-40 thousand dollars in the last five years) due to the lack of own production and a significant import of Olive Oil to CIS countries.

The great majority of imports are supplied with first (Cold) pressed Olive Oil, unrefined and Refined (Item “Commodity nomenclature of foreign economic activity” 1509 Codes 150910 and 150990 respectively) are of 87% of total physical amount(15 thousand tons.) and of 90% of total values (55.3 Million US $) of all types of Olive Oils in 2009, hence it is reduced due to a faster growth in imports of cheaper extracted Oil into Russian Federation (Item “Commodity nomenclature of foreign economic activity” 1510 refer to Table 2, Figures 4 and 5).
Table 2
Commodity and Dynamic structure of Russian Olive Oil imports of general types, in bulk and value terms during 001-2009 (In thousand tons and US Million Dollars)

	Main Types of Olive Oil
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	All types of Olive Oil (Thousand Tons)
	3,4
	6,0
	7,8
	9,8
	11,5
	11,0
	18,9
	18,7
	17,2

	Including:
	
	
	
	
	
	
	
	
	

	Non Refined First (Cold) Pressed Olive Oil 
	1,8
	2,9
	4,0
	4,8
	5,9
	5,4
	10,2
	10,6
	9,9

	Refined and Mixed first Pressed Olive Oil 
	1,5
	2,9
	3,5
	4,4
	4,2
	4,2
	7,0
	6,6
	5,1

	Extracted Olive Oil
	0,1
	0,2
	0,3
	0,6
	1,4
	1,4
	1,7
	1,5
	2,2

	All types of Olive Oils
	3,4
	6,7
	8,6
	11,4
	20,2
	28,0
	58,3
	69,9
	61,4


Major supplier of Olive Oil to Russia is Spain, holding a significant share of Oil Exports to Russia, Spain dominates Russian Markets by 60 % (10-12 thousand tons per year by net value of 37-43 million dollars) (refer to Table 3, 4, Figures 6, 7). 
Despite the very rapid growth in exports to Russia Olive Oils from Spain (3.5 times by  volume and 14 times by cost, despite a reduction of supply in 2009), the country's share in the geographical structure of Russian import of this product saw a reduction (in the early 2000s, it was about 80%). It should be noted that Olive Oil from  Spain (as well as from other countries) to Russia is transported  in packaged form (in Bottles) despite Spanish exports to other European countries, which are supplied Olive Oil in bulk), hence it makes compliance with its share in the geographical structure of Russian imports in bulk and in value. 
The total share in the geographical structure of Russian import of Olive Oils of all kinds from Italy – (the second most important supplier - during the 2000s, has doubled in value (from 12% to 25%, or $ 0.4 million to 15-17 million dollars) ) and tripled in volume (from 9% to 27%, from 0.3 tons to 4.6-4.7 tons)) To a large extent, as it is already noted, this happens due to the features of the commodity structure of Russian import of Olive Oil, which is totally dominated by bottled oil, leading world supplier of which is Italy.
Greece, Turkey and Tunisia have recently been observed among the most prominent suppliers of Olive Oil to Russia. Import volumes for each of these countries in 2009 was observed about 1 thousand tons (5.6% of total exports), hence the share of Greece has not been changed, the Tunisian exports to Russia since the beginning of 2000 increased twice, Turkey has increased to this level from zero since 2001. In value terms the value of imports from Greece ($ 5.7 million in 2009, or nearly 10% of the total value of Russian imports of Olive Oil) - is significantly higher than that of Turkey and Tunisia, thus it is  is about 2 million dollars a year (3-4% of total). We also must have an account of other countries like Jordan, Syria and others which are becoming significant in Russian Olive Oil Imports. Analysis of this change in geographical structure of Russian Olive Oil import market is unlikely to be productive, as in 2001 the volume of Russian imports was extremely small, and the structure of supply is only at its beginning stage to emerge.
Table 3
    Dynamic of Russian Olive Oil import market by country (2001-2009 by thousand tons)
	Major exporting countries
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Total Volume in Th.Tons
	3,4
	6,0
	7,8
	9,8
	11,5
	11,0
	18,9
	18,7
	17,2

	Spain
	2,8
	4,8
	5,4
	7,2
	7,9
	7,2
	12,1
	11,4
	9,7

	Italy
	0,3
	0,6
	1,5
	1,6
	2,3
	2,6
	4,0
	4,7
	4,6

	Tunisia
	0,1
	0,1
	0,1
	0,2
	0,3
	0,3
	0,7
	1,0
	1,1

	Greece
	0,2
	0,2
	0,3
	0,5
	0,7
	0,7
	1,2
	0,7
	0,9


	Turkey
	0,0
	0,1
	0,2
	0,2
	0,3
	0,0
	0,6
	0,5
	0,8

	Jordan
	0,0
	0,0
	0,3
	0,0
	0,0
	0,1
	0,2
	0,1
	0,1

	Syria
	0,0
	0,0
	0,0
	0,0
	0,0
	0,0
	0,1
	0,1
	0,0


Source:   Federal State Statistics Services of the Russian  Federation  2010; INTRACEN, 2010
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Dynamic of Russian Olive Oil import markets, by exporters (2001-2009 in Mln Dollars).
	Major exporting countries.
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Total
	3,4
	6,7
	8,6
	11,4
	20,2
	28,0
	58,3
	69,9
	61,4

	Spain
	2,6
	5,2
	5,8
	8,0
	13,1
	17,6
	36,6
	42,7
	36,5

	Italy
	0,4
	0,9
	2,0
	2,3
	5,0
	7,7
	13,1
	17,6
	15,2

	Tunisia
	0,1
	0,1
	0,1
	0,2
	0,3
	0,3
	2,2
	3,6
	1,7

	Greece
	0,2
	0,3
	0,2
	0,5
	1,2
	1,9
	3,7
	2,7
	5,7

	Turkey
	0,0
	0,2
	0,2
	0,2
	0,5
	0,1
	1,8
	1,9
	2,5

	Jordan
	0,0
	0,0
	0,3
	0,0
	0,0
	0,2
	0,4
	0,5
	0,2

	Syria
	0,0
	0,0
	0,0
	0,0
	0,0
	0,1
	0,2
	0,4
	0,1


Source:   Federal State Statistics Services of the Russian  Federation  2010; INTRACEN, 2010
Spain is a major supplier of Olive Oil to Russia, holding a significant share of Oil Exports to Russia, Spain dominates Russian Markets by 60 % (10-12 thousand tons per year by the value of 37-43 million dollars) (refer to Table 3, 4, Figures 6, 7). 
Despite the very rapid growth in exports of Olive Oils from Spain to Russia (3.5 times by  volume and 14 times by cost, despite a reduction of supply in 2009), the country's share in the geographical structure of Russian import of this product saw a reduction (in the early 2000s, it was about 80%). It should be noted that Olive Oil from Spain (as well as from other countries) to Russia is transported in packaged form (in Bottles) despite Spanish exports to other European countries, where Olive Oils are supplied in bulk), hence it makes compliance with its share in the geographical structure of Russian imports in bulk and in value. 
During the 2000s the total share of Olive Oils of all kinds from Italy - the second most important supplier -  has doubled in value in the geographical structure of Russian import (from 12% to 25%, or $ 0.4 million to 15-17 million dollars) ) and tripled in volume (from 9% to 27%, from 0.3 tons to 4.6-4.7 tons)). As it has already been noted, this happens due to the features of the commodity structure of Russian import of Olive Oil which is totally dominated by bottled oil, leading Italy as a world supplier.
Greece, Turkey and Tunisia have recently been observed among the most prominent suppliers of Olive Oil to Russia. Import volumes for each of these countries in 2009 made up about 1 thousand tons (5.6% of total exports), hence the share of Greece has not been changed whereas Tunisian exports to Russia have increased twice since the beginning of 2000. As for Turkey, exports have increased to this level from zero since 2001. In value terms the value of imports from Greece ($ 5.7 million in 2009, or nearly 10% of the total value of Russian imports of Olive Oil) - is significantly higher than that of Turkey and Tunisia, thus it is about 2 million dollars a year (3-4% of total). The role of other supplier countries such as Jordan and Syria is insignificant in terms of supplies and their costs. Analysis of this change in geographical structure of Russian Olive Oil import market is unlikely to be productive, as in 2001 the volume of Russian imports was extremely small, and the structure of supply had just begun to emerge.
Table 3
    The dynamics of Russian Olive Oil (all types) imports by the major exporting countries in real terms (2001-2009 by thousand tons)
	Major exporting countries
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Total Volume in Th.Tons
	3,4
	6,0
	7,8
	9,8
	11,5
	11,0
	18,9
	18,7
	17,2

	Spain
	2,8
	4,8
	5,4
	7,2
	7,9
	7,2
	12,1
	11,4
	9,7

	Italy
	0,3
	0,6
	1,5
	1,6
	2,3
	2,6
	4,0
	4,7
	4,6

	Tunisia
	0,1
	0,1
	0,1
	0,2
	0,3
	0,3
	0,7
	1,0
	1,1

	Greece
	0,2
	0,2
	0,3
	0,5
	0,7
	0,7
	1,2
	0,7
	0,9


	Turkey
	0,0
	0,1
	0,2
	0,2
	0,3
	0,0
	0,6
	0,5
	0,8

	Jordan
	0,0
	0,0
	0,3
	0,0
	0,0
	0,1
	0,2
	0,1
	0,1

	Syria
	0,0
	0,0
	0,0
	0,0
	0,0
	0,0
	0,1
	0,1
	0,0


Source:   Federal Customer Services of  Russian Federation, 2010;  INTRACEN, 2010
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The dynamics of Russian Olive Oil (all types) imports, by major exporting countries in terms of value (2001-2009 in Mln Dollars).
	Major exporting countries.
	2001
	2002
	2003
	2004
	2005
	2006
	2007
	2008
	2009

	Total
	3,4
	6,7
	8,6
	11,4
	20,2
	28,0
	58,3
	69,9
	61,4

	Spain
	2,6
	5,2
	5,8
	8,0
	13,1
	17,6
	36,6
	42,7
	36,5

	Italy
	0,4
	0,9
	2,0
	2,3
	5,0
	7,7
	13,1
	17,6
	15,2

	Tunisia
	0,1
	0,1
	0,1
	0,2
	0,3
	0,3
	2,2
	3,6
	1,7

	Greece
	0,2
	0,3
	0,2
	0,5
	1,2
	1,9
	3,7
	2,7
	5,7

	Turkey
	0,0
	0,2
	0,2
	0,2
	0,5
	0,1
	1,8
	1,9
	2,5

	Jordan
	0,0
	0,0
	0,3
	0,0
	0,0
	0,2
	0,4
	0,5
	0,2

	Syria
	0,0
	0,0
	0,0
	0,0
	0,0
	0,1
	0,2
	0,4
	0,1


Source:   Federal Customer Services of Russian Federation  2010; INTRACEN, 2010
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